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As many of you may image, social media is a machine that keeps 
expanding and renewing itself as fast as it can. Beyond the promotional 
aspect of it all, AIS uses social media in order to engage fans, promote its 
core values and to keep connections with other organizations which are 
also trying to reach their audience. For example, here some of those 
organizations with whom we’re connected: All local, regional and national 
iris organizations, also private organizations such as: The Missouri 
Botanical Garden, New York Botanical Garden, The Huntington Garden & 
Library, Descanso Gardens,  The Presby Memorial Iris Gardens, Garden 
Design Magazine, The National Gardening Association, Schreiner’s Iris 
Gardens, Caladium World, The Rhododendron Society, Chicago Botanical 
Garden, The British Iris Society, Powell Gardens, The American 
Horticultural Society, and many more national and international 
organizations too many to name here. I hope this side of social media is 
also pleasing to the AIS Board.  
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Facebook Page Fans (organic): 13,110 

 
 
Times of Day When Fans are Online 
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Fan Composition by Age and Gender 

 

 
 
Facebook Page Top Countries, Cities and Language Spoken Cites 
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Twitter 

 
 

 
 

 
 

TWITTER Fan Composition 
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World of Irises – The Blog of the AIS 
Page Views – All Time 

 
 
 

Blog Top Five Posts – All Time 
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Blog Page Views by Country 

 

 
Page Views Totals 
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